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Effect of Strategic Orientation Patterns on
Marketing Performance of Commercial Banks in
Jordan

K| K-y
(Aaal) daaa LS daaa

J5sal) a) il
P A Sl

o siiealal) da ) o Jsaad) ciladlaial YiaSic) Adla )l o2a Cradd
Jlas ¥ 502

Jue ¥ 313) and
Jlas ) 5 0a) 418

b ¥ (3 drala

2012 /A



